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B2014-29 Effectiveness of Marketing Mix Elements in  
Enhancing Students’ Enrolment in Institutions of 
Higher Learning: Case Study of Two Private 
Universities in Kenya
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*Commission for Higher Education, 2011. 
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� the growth of Kenyan universities from 1970 to 2013. 
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University` Target population
of Students

Sample size
of Students

6

• Primary data was collected from the respondents through the questionnaires 
using simple random sampling technique.

of Students of Students

Kabarak
university

Daystar
university

281

717

28

72

Total 998 100
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Respondents

Questionnaires
Issued

Questionnaires
Received

Percent

Students 100 90 90

B

Data analysis: SPSS
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The study sought to establish whether the respondents agreed or disagreed about the price 
charged at their institution in regards to attracting students’ enrolment.
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